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Who we are
America Saves, a 
national campaign that 
uses the principles of 
social marketing and 
behavioral economics 
to motivate and 
support low to 
moderate income 
households to save 
money, reduce debt, 
and build wealth.
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America Saves Research 3
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I pledge to save

money, reduce 

debt,

and build wealth 

over time.

I will encourage my

family and friends

to do the same.
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Taking the Pledge plays a role in changed saving behavior

At the time of taking the Pledge Current

How often do you put away or save money?

Q2. At the time you 

took the Pledge, how 
often were you 

saving money?

Q9. Since you took 
the Pledge, how 

often have you put 

away or saved 
money?
Base: N=1056
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Most Committed Savers have made progress against their 
savings goals since taking the Pledge 7

Not at all
4%

Not very
12%

Somewhat
57%

Very
27%

Since taking the Pledge, how successful have you been 

in reaching your savings goal(s)?

Q8.Since taking the Pledge, how successful have you been in 

reaching your saving goals(s)?
Base: N=1056 



Summary of  insights
 Coping with unexpected expenses tops the list of reasons why people make a commitment to 

save but several other forces play important roles.

 Two-thirds of people who recently committed to saving more cite unexpected expenses as a major 

major influence in that decision.  

 When asked for the specific trigger that led to the decision to save more, recently committed savers 

savers often focus on specific goals (education, retirement, major purchases); some focus on their 

internal aspirations (desire to gain financial flexibility) or challenges (having difficulty staying on 

top of financial affairs; and the need for an emergency fund).  Some are driven by negative life 

events (less income, or the need to get out of debt).

 While positive changes in circumstances are a recognized force triggering increased savings, events 

events that have had a negative influence are a savings trigger for a surprisingly large portion of 

these recent savers.  Almost one-third (30%) report that an event creating less available income 

had a major influence on their decision to focus on saving.  
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Summary of  insights
 The decision to save is not an impulse one for most people.   A majority (56%) came to their decision 

over a relatively long period of time. The remainder are relatively evenly split between those who 
made a decision based largely on an internal commitment and those who were triggered by an external 
event.  

 Committed Savers are taking steps to become more knowledgeable about personal finances, and 

saving for an emergency fund more than the general population; reflecting their aspiration to feel more 

confident, in control, and ultimately more satisfied with their financial situation.  

 The most successful savers are more likely to have taken a number of actions to ensure their 

success.  These include opening an account specifically for saving, monitoring accounts carefully, and 

learning more about saving.
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How you can participate

Use Partner Packets

• Pre-written savings 
content

• Unbiased/non-commerical
• Social media, blog posts, 

resources, contests, etc.

• New theme every 6 to 8 
weeks

• Reiceve updates, research, 
and news

• Participate in ASW 2018

Promote the Pledge

• Great tool –basic savings 
plan

• Embeddable Pledge 
form on website

• Free
• Tracking capabilities

Work with an AS initative

• Partner or start a Local 
Campaign

• Sit on working group
• Promote Local Campaign activities 
• Provide financial stability programming

• Connect with youth employment 
programs/ASYW

• Work with local installations to 
promote Military Saves

• Identify employers to promote 
Split to Save to employees
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11Learn more

AmericaSaves.org AmericaSavesWeek.org
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Lindsay Ferguson

America Saves Outreach Manager

904-868-7312

lferguson@consumerfed.org

How will you participate?


